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VIDEO 

AUDIO 

OPENING 

TIME:  Ij^OsOO 

ANSHEN: 

Med  CU  of  Anshen,  include 
only  waist  up 

Have  you  ever  stopped  to  realize  that  you  can  find 

works  of  art  around  you  everyday  as  you  look  through 

Camera  on  magazine  as  he 
leafs  through  it  and  get 
Tight  CU  of  ad  as  he  holds 
it  up  to  camera 

(Leafs  through  magazine  and  stops  at  page  with  work 

of  art  included  in  ad.  Holds  page  up  to  camera.) 

Take  this  advertisement..... It  is  a  reproduction  of 

the  famous  painter. 

Med  CU  of  Anshen 

On  today’s  ART  IN  YOUR  LIFE  program,  we  are  going  to 

see  how  fine  art  has  been  applied  to  advertising  in 

your  daily  life.  In  order  to  do  that,  let’s  go  to 

the  galleries  of  the  San  Francisco  Museum  of  Art 

where  we  can  look  at  some  paintings. 

PROGRAM  IDENTIFICATION 

TIME:  1:20:45 

Start  Filmi 

Standard  Opener 

MUSIC: 

ART  IN  YOUR  LIFE 

Up  for  5  sec.  and  under.  RSLP-36-A-1 

KRON  ANNOUNCER: 

This  is  ART  IN  YOUR  LIFE 


a  public  service  program,  broadcast  every  other 
Sunday  at  this  time  and  presented  by  the 
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THE  SAN  FRANCISCO  MUSEUM 
OF  ART 

KRON  ANNOUNCER  Cont'd.: 

THE  SAN  FRANCISCO  MUSEUM  OF  ART 

as  a  report  on  art  activity  today  and  a  search  for 

better  understanding  of  the  elements  of  beauty  and 

good  taste  as  they  apply  to  your  daily  life. 

Slide  No: 

ADVERTISING  ART  IN 

DAILY  USE 

Today's  program  is  devoted  to: 

ADVERTISING  ART  IN  DAILY  USE 

MUSIC: 

Up  for  5  sec.  and  under.  RSLP-36-A-1 

KRON  ANNOUNCER: 

And  now  back  to  your  host,  Robert  Anshen,  distin¬ 
guished  Bay  Area  architect  of  the  firm  of  Anshen  & 

Allen. 

INTRODUCTIONS 

TIME:  1:31:30 

Camera  on  Anshen 

ANSHEN: 

•  When  I  come  to  the  Museum,  I  like  to  look  at  the 

paintings  and  sculpture  just  to  enjoy  them,  but  I 

Cut  to  Bach 

see  my  friend  Bob  Bach  over  there  looking  at  the 

paintings  and  taking  notes . . . 

Bob,  how  are  you.... etc . How  is  it  that  you  are 

taking  notes  on  the  exhibition? 

Camera  on  Bach 

BaCH: 

(Standing  before  Klee's  "Nearly  Hit") 

Explains  what  he  is  doing  and  comments  on  the 
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BACH  Cont  »d. : 

Camera  on  Bach  painting*... . . 


Tells  why  he  is  doing  it 


(At  this  point,  Wessels,  who  has  been  strolling 
Camera  on  Wessels  through  the  gallery,  walks  up  to  Anshen  and  greets 

him. 


ANSHEN; 

Camera  on  group  in  center 

of  gallery  Speaks  to  Wessels  and  introduces  him  to  Bach . . 

(Introduce  Wessels  as  an  artist  and  teacher) 
(Introduce  Bach  as  an  art  director  of  an  advertising 
agency.) 

DISCUSSION.  FINE  ART  IN  ADVERTISING_ TIME: 

WESSELS  AND  BACH: 

Discussion  follows  about  manner  in  which  advertisers 
Camera  on  Bach  &  Wessels  have  used  experimental  work  of  easel  painters....... 


••••••••••••••••••••••••••••••••sea 

ANSHEN: 


Camera  on  Anshen 


How  does  the  use  of  art  apply  to  advertising? 
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Camera  on  Bach 


Camera  on  Anshen  as 
he  talks 


Camera  on  Bach 


Camera  on  Weasels 


Med  CU  of  Anshen  and  hold 
until  he  suggests  change 
of  scene 


AUDIO 

BACH: 

Answers,  giving  reasons  for  art  being  used  in  ad¬ 
vertising . .. . . ••••••••••••••••••••••• 


1*  Statement  defining  advertising,  what  it  is 


ANSHEN: 

It  seems  that  some  art  of  the  past  served  as  adver¬ 
tising. . . . . . 

a.  Stained  glass  windows 

b.  Renaissance  altarpiece 


BACH: 

I  cannot  tell  you  about  the  ways  in  which  art  is 
used  in  advertising  today  in  the  Museum,  so,  Bob, 
why  don’t  you  and  Glenn  come  to  my  office  and  we 
will  look  at  good  examples  of  advertising  art.... 


WESSELS: 

Bob,  do  you  mind  if  I  bring  a  few  things  along  to 
add  to  our  discussion  about  the  influences  of  the 
work  of  fine  artists  in  advertising? 

BACH: 

Answers  him, . . . 

ANSHEN: 

Makes  a  brief  summation  of  action  to  date . . 
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ANSHEN  Cont’d.  : 


Med  CU  of  Anshen  and  hold 
until  he  suggests  change 
of  scene 

Remarks  on  question  of  patronage  in  regard  to  the 

history  of  art,  and  advertising  today. 

But.  now  let’s  go  to  Bob  Bach’s  office  and  drop  in 

on  Glenn  and  Bob.  (Should  take  45  seconds,  allowing 

them  to  change  set)....... . . 

BACH’S  OFFICE 

TIME; 

Cx’.t  to  Bach  and  Weasels 
in  office 

BACH  &  WESSELS: 

Already  discussing, . . . . . 

Camera  on  Anshen 

ANSHEN: 

I  am  sorry  that  I  was  a  little  late  because  I  am 

anxious  to  hear  all  of  this  discussion . . 

Camera  on  Bach 

BACH: 

Begins  discussion. . . . . * . 

DISCUSSION  ROUTINE 

Get  Tight  CU  of  examples  on 
the  drawing  board  as  they 
are  discussed 

Bach  will  take  an  example  of  advertising  art  from 

his  folder  and  place  it  on  the  drawing  board.  He 

will  place  one  example  at  a  time  and  then  discuss 

■ 


VIDEO 


AUDIO 


Page  Six 


Get  tight  CU  of  examples  it,  Wes3els  and  Anshen  may  add  as  they  please* 

on  the  drawing  board  as 

they  are  discussed  .......... . ............. . . . . 


4 


Wessels  may  dispute  Bach's  example  by  placing  his 

own  example  of  a  reproduction  of  a  painting  on  the 

drawing  board  (on  his  section  of  the  board)  along- 

On  occasion,  if  possible,  side  Bach's  example.  This  example  will  then  be 

get  both  examples  at  the 

same  time  in  a  Tight  CU  discussed . . . 

or  else  pan  over  from  one 

to  the  other  and  then  back  . . 


ILLUSTRATIONS  TO  BE  USED: 

A.  MAGAZINE  ILLUSTRATION 
1 .  French  Line 

2#  Moore  Business  Forms 

3.  MJB  Coffee 

4.  Container  Collages 

5.  Bank  of  America  -  Halborstadt 

6.  Photographs 

7.  Photograms 

8 .  Burlingt  on-Fashi ons 

9.  Dole  Pineapple 

B.  NEWSPAPERS 

1.  WCBS-TV 


2.  Tree  Tea 
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Camera  on  Anshen 


Camera  on  Weasels 


AUDIO 

ILLUSTRATIONS  TO  BE  USED  Ccttt'd. : 

C.  .ALBUM  COVERS 

1.  Music  Cover 

2.  Jazz 

3.  Haydn 

D.  POSTERS 

1.  Posters  on  the  vail 

E.  FINE  ARTISTS  WORK  Ilf-  II  ADVERTISING 

1.  deBeers  Diamonds 

2.  Container  Campaign 

3.  Fortune  Magazine  C over  -  Zorach 

4.  Editorial  Art 

ANSHEN: 

Glenn,  I  see  that  you  have  brought  one  of  your  own 
paintings  along.  Were  you  going  to  show  it  to  Bob 
Bach  and  see  what  he  would  do  with  it? 

WBSSELS: 

Yes,  I  was  curious  to  see  just  what  an  art  director 
does  when  he  sees  the  work  of  an  artist, 

ANSHEN: 


Camera  on  Anshen 


Well,  I  see  that  Roger  Wurtz  is  waiting  to  tell  us 
about  an  interesting  and  exciting  event  at  the 
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Camera  on  Anshen 

ANSHEN  Cont  »d.s 

i 

San  Francisoo  Museum  of  Art,  so  let  s  listen  to 

* 

Roger  Wurtz  for  a  few  minutes  and  then  we  will  see 

what  Bob  Bach  will  do  with  Glenn  Weasels'  painting. 

MUSEUM  COMMERCIAL 

TIME:  1:50:00 

Camera  on  Wurtz 

WURTZ: 

Talks  about  Pictura.. . . . . . . 

Camera  on  Schoener 

Cutto: 

Tight  CU  of  photos  on 
panels  and  follow  hand  as 
each  one  is  pointed  to 

SCHOENER: 

Describes  incidents  from  the  film . . 

WURTZ  AND  SCHOENER: 

Camera  on  Wurtz  &  Schoener 

Discussion... . . . 

WHAT  AN  ART  DIRECTOR  DOES 

TIME: 

Camera  on  Anshen 

ANSHEN: 

Thanks  Roger  and  Allon  for  telling  us  about  Pictura. 

I  am  going  to  see  it  and  I  am  certain  that  many  of 

you  will,  too.  But  now,  let  us  get  back  to  Bob 

Bach's  office.  I  am  anxious  to  see  how  an  art 

director  knows  how  to  use  a  painting  like  this  one 

Page  Nine 


VIDEO  AUDIO 

ANSHEN  Cont'd.: 

Camera  on  Anshen  by  Glenn... . . . 

BACH: 

Camera  follows  Bach  through  Looks  at  Wessel's  painting  and  begins  to  explain 
all  of  this 

what  he  does . . . . . 

A.  Fortune  -  Ben  Shahn  painting 

1 .  Explains 

2.  Sketches  layout 

B.  Dole  Pineapple  Ad 

1.  Client  specifications 

2.  Layout 

3.  Selecting  artist 

4.  Painter  -  Atherton 

5.  Photographer  -  Halberstadt 


Camera  on  Anshen 


And  now  for  Glenn's  painting . ...I  am  pleased 

to  have  seen  it  because  I  can  never  tell  when  I 
might  need  something  in  his  style.  (Puts  a  card  in 

his  file. . . . . . 

ANSHEN: 

Well,  just  to  clear  things  up  a  little  bit,  I  think 
that  we  should  try  to  briefly  say  what  the  differ¬ 
ences  are  between  fine  art,  art  as  applied  to  ad¬ 
vertising,  and  advertising  art......... . . 


* 


Page  Ten 


VIDEO  AUDIO 


Camera  on  Anshen 

ANSHEN  Cont'd.: 

Bob,  you  go  first ,  and  then  you,  Glenn ............. 

Camera  on  Bach 

BACH: 

Answers  question . . ... 

Camera  on  Wessels 

WESSELS: 

Answers  question . . . * . . . 

CONSLUSION 

TIME:  1:57:30 

Camera  on  Anshen 

ANSHEN: 

Summarizes  conclusions  and  states  how  interesting 

program  has  been . 

Thanks  to  Bach  and  Wessels  for  having  been  on  pro- 

gram . . . . . . . . . . 

CLOSING 

TIME:  1:58:30 

Start  Film 

Standard  closing 

KRQN  ANNOUNCER: 

Well,  I  am  certain  that  you  have  enjoyed  seeing  how 

fine  art  has  been  applied  to  advertising  today,  and 

ART  IN  YOUR  LIFE 

learning  just  what  an  art  director  is  and  does,  on 

today's 

ART  IN  YOUR  LIFE  program. . . ...» . 

Our  guests  for  today  were:  Mr.  Robert  Bach,  Art 
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ONE  WEEK  FROM  TODAY 


Slide  No. 

EXPERIMENTAL  SCULPTURE 


ART  IN  YOUR  LIFE 


Producer 

Wurtz 

Sutton 

Oliver 

THE  SAN  FRANCISCO  MUSEUM 


AUDIO 

KRON  ANNOUNCER  Cont 'd. : 

Director  of  the  San  Francisco  Branch  of  N.  W.  Ayer 
&  Son,  Inc.  and  Mr.  Glenn  Weasels,  a  painter  and 
Professor  of  Art  at  the  University  of  California. 
Your  host  was  Mr.  Robert  Anshen,  distinguished  Bay 
Area  architect  of  the  firm  of  Anshen  &  Allen,  and 
comments  on  the  San  Francisco  Museum  of  Art  were  by 
Roger  Wurtz  and  Allon  Schoener. 

Due  to  a  temporary  change  in  schedule,  our  next  pro¬ 
gram  will  be  next  Sunday,  February  17  at  1:30  p.m., 
and  thereafter,  every  other  Sunday,  as  usual. 

EXPERIMENTAL  SCULPTURE  will  be  the  subject,  and 
we  will  show  some  novel  forms  of  modern  sculpture 
in  welding,  pewter,  and  plastics.  Our  guests  will 
be  Keith  Monroe,  well-known  local  sculptor  and 
C.  A.  Balcom,  a  master  welder,  who  will  discuss  the 
techniques  and  art  of  welding.  It  should  be  a  very 
interesting  program  so  don't  fail  to  be  with  us 
next  Sunday  at  1:30  p.m. 

ART  IN  YOUR  LIFE 

is  presented  by  the  SaN  FRaNCISCO  MUSEUM  OF  ART 
as  a  public  service  designed  to  increase  the  apprec¬ 
iation  of  art  in  the  daily  life  of  everyone. 

MUSIC: 

Hp  RSLP-36-A-4 


OF  ART 


